Accoglienza, ospitalita e
digitale

Come le destinazioni possono creare un brand e
affermarsi in un mercato globale
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CEO & Founder @ Mycomp srl
CIn0O @ Myguestcare

v Ingegnere Elettronico

carlo.gallino@mycomp.i v Dipendente per 15 anni in aziende d'informatica
T.+39 073899 51 nazionali e internazionali
09 v Nel 2004 fonda Mycomp

v Da 20 anni si occupa di innovazione tecnologia e
marketing per I'ospitalita. Mycomp aiuta gli
operatori turistici a migliorare la vendite, ottimizzare
la redditivita e a semplificare la complessita

organizzativa
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Nel 2005 crea un TO online per

vendere Sardegna/Sicilia/Puglia

v Nel 2012 vende il TO

v Dal 2012 inizia a fornire la tecnologia

e il know-how a quelli che prima
erano i clienti del TO

In questi 11 anni ha supportato
centinaia di imprenditori turistici nella
trasformazione digitale per cogliere le
opportunita che Internet e gli
strumenti digitali offrono per la

vendita del prodotto turistico.
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Oggi MyComp e leader in Sardegna (ma
opera in tutta Italia) nelle soluzioni
integrate per I'hospitality che
consentono alle aziende turistiche di
aumentare il fatturato e di massimizzare
la presenza online, migliorando allo

stesso tempo la gestione.
v SOFTWARE MYGUESTCARE

v" DIGITAL MARKETING

v" REVENUE MANAGEMENT

v" WEB MARKETING TURISTICO
v SITI WEB

v" CONSULENZA VENDITE
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Che contributo posso portare al Forum Turismo

Ogliastra?
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Qual e il nostro punto di osservazione sull’Ogliastra?
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Vediamo prima qualche numero del Digitale
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Il Digital in Italia

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

NOTE:

TOTAL
POPULATION

8.01

BILLION

YEAR-ON-YEAR CHANGE

+0.8%

+67 MILLION

URBANISATION

57.2%

a SOURCES:

https:/fwanw. gwi

NOT COMPARABLE

CELLULAR MOBILE
CONNECTIONS

8.46

BILLION

YEAR-ON-YEAR CHANGE

+2.2%

+180 MILLION

TOTAL vs. POPULATION

105.6%

ADVISORY: MOT
NOT COMPARABLE

com/book-demo?utm_source=kepiosButm_mediurm=referral&utm_campaign=2023+ Kepios+ Global+ Audiences

INTERNET
USERS

5.16

BILLION

YEAR-ON-YEAR CHANGE

+1.9%

+98 MILLION

TOTAL vs. POPULATION

64.4%

COMPARABILITY:
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ACTIVE SOCIAL
MEDIA USERS

4.76

BILLION

YEAR-ON-YEAR CHANGE

+3.0%

+137 MILLION

TOTAL vs. POPULATION

59.4%
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OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES I
NOTE:

TOTAL CELLULAR MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

58.96 78.19 50.78 43.90

MILLION MILLION MILLION MILLION

URBANISATION vs. POPULATION vs. POPULATION vs. POPULATION

71.8% 132.6% 86.1% 74.5%

SOURCES:
ADVISORY: MNOT COMPARABILITY:
NOT COMPARABLE

https://datareportal.com/reports/digital-2023-global- overview-reportfutm_source=Global_Digital_Reports&utm_medium=PDF&utrm_campaign=Digital_2023&utm_content=Digital_2023_Local_Country_Promo
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THE AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET USERS AGED 16 TO 64 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES I

TIME SPENT USING TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
THE INTERNET (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

OH oM JH 13M 1H 48M 1H 22M

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
-4.1% (-15 MINS) +0.5% (+1 MIN) +0.9% (+1 MIN) +1.2% (+1 MIN)

TIME SPENT LISTENING TO TIME SPENT LISTENING TIME SPENT LISTENING TIME SPENT USING
MUSIC STREAMING SERVICES TO BROADCAST RADIO TO PODCASTS A GAMES CONSOLE

o @ oo

1H O5M 1H 10M OH 32M OH 48M

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
[UNCHANGED] +1.4% (+1 MIN) +10.3% (+3 MINS) -2.0% (-1 MIN})

a SOURCE:

https://datareportal.com/reports/digital-2023-global-overview-report?utm_source=Global_Digital_Reports8utm_medium=PDF&utm_campaign=Digital_20238utm_content=Digital_2023_Local_Country_Promo
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wiall MAIN REASONS FOR USING THE INTERNET I

2023 PRIMARY REASONS WHY INTERNET USERS AGED 16 TO 64 USE THE INTERNET

72.0%
65.2%
59:4%
56.9%
56.5%
52.6%
< 49.9%
48.8%
444%
44.2%
41.0%
39.6%
344%
32.3%
30.8%

a SOURCE: 2 <{OD Meltwater
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https://datareportal.com/reports/digital-2023-global-overview-reportfutm_source=Global_Digital_Reports8utm_medium=PDF&utm_campaign=Digital_2023&utm_content=Digital_2023_Local_Country_Promo




Il Digital in Italia

ijAN OVERVIEW OF SOCIAL MEDIA USE

3 HEADLINES FOR SOCIAL MEDIA ADOPTION AND USE (NOTE: USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS)

NUMBER OF SOCIAL
MEDIA USERS

43.90

MILLION

AVERAGE TIME SPENT USING
SOCIAL MEDIA EACH DAY

1H 48M

a SOURCES:

SOCIAL MEDIA USERS
vs. TOTAL POPULATION

il
74.5%

AVERAGE NUMBER OF SOCIAL
PLATFORMS USED EACH MONTH

fli

5.9

SOCIAL MEDIA USERS AGE 18+
vs. TOTAL POPULATION AGE 18+

ivi
78.2%

FEMALE SOCIAL MEDIA USERS
vs. TOTAL SOCIAL MEDIA USERS

49.9%

ADVISORY:

https://datareportal.c reports/digital-2023-global-o ew-reportfutm_source=Global_Digital_ReportsBiutm_medium=PDF&utm_campaign=Digital_20238&utm_content=Digital_2023_Local_Coun ‘rome
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SOCIAL MEDIA USERS
vs. TOTAL INTERNET USERS

86.4%

MALE SOCIAL MEDIA USERS
vs. TOTAL SOCIAL MEDIA USERS

o}

50.1%

. €OD>Meltwater
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wll MAIN REASONS FOR USING SOCIAL MEDIA I

2023 PRIMARY REASONS WHY SOCIAL MEDIA USERS AGED 16 TO 64 USE SOCIAL MEDIA PLATFORMS

476%
46.0%
45.3%
29.6%
289%
21.8%
< 20.0%
19.7%
19.6%
19.1%
17.2%
17.2%
171%
151%
14.8%

ﬁ SOURCE:

https:// reportal.com, digital-2023- al-overy report?utm_source=Global_Digital_Reports&utm_medium=PDF&utm_campaign=Digital_2 m_content=Digital_2023_Local_Country_Promo
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2JAN MOST USED SOCIAL MEDIA PLATFORMS I

3 PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO USE EACH PLATFORM EACH MONTH

NOTE: ITALY

89.1%
77.5%
72.9%
| FBMESSENGER ¥
| TELEGRAM W
37.5%
< 26.8%
26.4%
CLINKEDIN R
18.0%
| IMESSAGE KN}
9.0%
74%
6.8%
B 47% TUMBLR

SOURCE:
ﬂ COMPARABILITY:

https://datareportal.com/reports/digital-2023-global-overview-report?utm_source=Global_Digital_Reports&utm_medium=PDF&utm_campaign=Digital_20238&utm_content=Digital_2023_Local_Country_Promo
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ital in Italia

ONLINE TRAVEL AND TOURISM

ANNUAL ONLINE SPEND ON TRAVEL AND TOURISM SERVICES (U.S. DOLLARS, FULL-YEAR 2022)

FLIGHTS

X

$5.29

BILLION

YEAR-ON-YEAR CHANGE
+83.5% (+$2.4 BILLION)

HOTELS

(t'at*

|E|
$6.00

BILLION

YEAR-ON-YEAR CHANGE
+194% (+$4.0 BILLION)

a SOURCE:

Digital 2023 ltaly vO1

TRAINS

$627.5

MILLION

YEAR-ON-YEAR CHANGE
+99.8% (+$313 MILLION)

PACKAGE HOLIDAYS

$3.39

BILLION

YEAR-ON-YEAR CHANGE
+42.4% (+$1.0 BILLION)

CAR RENTALS

P

=
$389.0

MILLION

YEAR-ON-YEAR CHANGE
-8.1% (-$34 MILLION)

VACATION RENTALS

$2.31

BILLION

YEAR-ON-YEAR CHANGE
+48.5% (+$753 MILLION)

MNOTES:
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LONG-DISTANCE BUSES

Q

$185.8

MILLION

YEAR-ON-YEAR CHANGE
+67.1% (+$75 MILLION)

CRUISES

$102.6

MILLION

YEAR-ON-YEAR CHANGE
+20.1% (+$17 MILLION)
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Ma come avviene le scelta di una destinazione

PPPPPP
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Una rappresentazione lineare del Customer Journey? kst %o

TRAVEL INSPIRATION RESEARCH BOOKING ON PROPERTY POST STAY
nmﬁ. ) Word of Mouth Diroct Mail @ @ coiiconter .Socumm
cuny O @ . P
bH Travel Agency Reception @ instant Mossaging
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Una rappresentazione piu realistica secondo Google? iadadiai i (4%

ofe
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Booking.com HOTEL NAME
D Esplorazione

& Expedia
| trivago
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Youlube -
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- ACQUISTO
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Quali sono le keyword da ricordare? MYGUESTCARE MYCOMP

Consapevolezza
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Accoglienza online e promozione turistica

azione




Accoglienza come primo impatto Shaadiaa. 00
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Accoglienza come esperienza di valore

azione




Formazione del personale dell’accoglienza PARE gIYOOMP
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Formazione del personale dell’accoglienza MYGUESTCARE MYCOMP

Extrovert

" PEOPLE £ ¢ gencfite 5
Business
Emotional

:'

OiABlo

Introverts
o Effective

Benefits
Development SKill Q

Rapport

ersonal

SKI L LS Success
Respect

Interpersonal Communicate §

Understand Empathize Friendly

Interaction Personality Important

€ Confidential Intercession Coach

Manage Inspire Motivate Trust , _
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Come creare un clima di benvenuto

Hotel Metodo***
Junior Suite

acere Le inviameo I'oferta & Lel dedicata

Offerta Nr. 6767

Hotel Metodo*** Cagliar

Junior Suite

grupp=o

azione
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Come creare un clima di benvenuto

Seleziona una tra le nostre proposte

Offerta 1 Offerta 2

+ CHECKIN 3 giu 2023 » CHECKOUT 10 giu 2023 = NOTTI 7 noti f. OSPITI 2 aduli b= CAMERE R —
Camera ! ‘ 1 Camera standard
| 2 Max 4 ospiti

\ . Camera Standard

¢ ‘\ Flex Rate Vedi condizioni -
‘J

R — (@) Bed and Breakfast

b Lot 232800€ 851,20 €

2-128.00€ 851.20¢€

Totale offerta (IVA inclusa)

)
pé—:-" V77 vacan ga

vista mare

Scopri il tuo preventivo

gruppo
azione
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Come creare un clima di benvenuto
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locale GAL
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L'importanza dell’ospitalita nella scelta della

destinazione

PPPPPP
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L'ospitalita come esperienza turistica

azione

ogllastra OGLIASTRA



'« o
| re b

Co
me valorlzzare la cultura e |la trad|2|one Iocale
i # .




MYGUESTCARE MYCOMP

Hospitality Solutions

L'importanza della presenza digitale nella promozione

turistica della destinazione
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La presenza online come punto di contatto con il turista ke A"




* 3 E Destinazione Ogliastra - Docurr > 5 portale web destinazione italia. X Site Ufficiale del Turismoe - Italiait X

ESTCARE MYEOMP=

nline [JswHOTEL &7 mailup  Hospitality Sohutionsiibr

O
I l ITALIA.IT Home Dove andare Cosa fare Informazioni Q O [ i

Cerca Preferiti Accedi I«

% Italia. Open to meraviglia.

& ® - - grupp=o
( Inizia a vivere italiano ) o e

locale GAL - n
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La presenza online come punto di contatto con il turista kbl A*es

CONTENT
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La presenza online come punto di contatto con il turista




La presenza online come punto di contatto con il turista " ’lb

Samstag, 20. Feb. @ 12 °C
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La presenza online come punto di contatto con il turista
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Aspetti importanti per la promozione turistica della

destinazione
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L'importanza del marketing esperienziale
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La promozione del turismo responsabile
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L'importanza dell’esperienza turistica personalizzatapbssdbimabss s
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L uso della gamification per comvolgere ] turlstl e R
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L'importanza della collaborazione degli stakeholde rjkiieadiai oA L




3N
La misurazione dei risultati della promozione digitale il ioss i
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Sviluppl futuri (ma non troppo) della promozione

turistica della destinazione

PPPPPP
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Migliora la capacita di raccogliere, archiviare e utilizzare |
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Intelligenza Artificiale




Realta virtuale e MetaVerso MYGUESTCARE MYCOMP

"“'¢ 101 Blockchains

3.

L

METAVERSE
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Grazie per
Laktenzionel. .

Carlo Gallino
carlo.gallino@mycomp.it

Visitate | nostri siti
www.mycomp.it
www.myguestcare.com

Ci trovate anche su Facebook e Linkedin
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